() Meet the world's leading 3D
VA  Social Entertainment network.

Millions of users immerse themselves in IMVU each month, creating characters, expressing them-
selves and engaging each other in a completely unique social experience that they help design.

But that’s not all...
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At over 55 minutes per session, our users don't just
visit IMVU, they live in it! 2013 Highlights:
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* Comscore, February 2014. Based on total impressions.
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(M) Over 100 million virtual goods
VA  purchased every year

Our users are immersed, active, empowered and open to traditional and integrated advertising!
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Ages 18-34 Film Fashion ~ Music TV Beauty

IMVU delivers over 500M ad impressions and 50M video

streams monthly! Connect our highly engaged audience MAKE ITYOUR WAY G 1 a fi
to your products! i
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